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The essence. not the
bottle.
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In perfumery, ruh is the purest essence of a flower — ruh al ward is the
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Clear space = x, the height of the Latin capitals. Nothing enters the dashed zone. Minimum size: 24 mm /120 Arabic leads, Latin follows. Never stretch, recolour outside the palette, add effects, or set the logo on busy

px wide for the full lockup. photography without the dark or light panel.
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03 — COLOUR

Ink Plum

Damask Rose Petal Bone

HEX #2A1620
RGB 42 22 32
CMYK O 48 24 84

HEX #C46A78 HEX #F3DCD8 HEX #F7F2EC
RGB 196 106 120 RGB 243 220 216 RGB 247 242 236
CMYK 0 46 39 23 CMYK 09115 CMYK 0243

Proportion of use across all touchpoints. One owned colour, used sparingly, carries the brand.
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04 — TYPOGRAPHY
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Arabic display — headlines, signage, packaging
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The essence. not the bottle.

Latin display — always set after the Arabic

I'ragrance with a soul

In perfumery, ruh is the purest essence of a flower — ruh al ward is the soul of the

rose. RUH is a fragrance house built on that word: deep plum, sof...

Alyamama - Bodoni Moda - Albert Sans

All typefaces open-licence (OFL)
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05 — APPLICATIONS
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Built for the shop floor. not
just the sereen.

Fascia: brushed-gold letters on ink-plum lacquer

Box: soft-touch plum board, hot-foil gold logo

Niches: blush arches, 2700K, bottles at eye level

Testing bar: travertine, branded blotter strips

This chapter is where an identity meets fabrication: materials, light temperature,
sizes and rules a contractor can build from.
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IDENTITY DESIGNED BY NEXT WAVE MARKETING AGENCY - NEXTWAVE360.NET
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